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WHO TO TRUST? 
Community structures are fraying

People feel neglected, disrespected

Alternative energy suppliers heavily target, also scam solicitors

What sets us apart? We are a trusted membership organization with strong 

relationships with over 16,000 homeowners in Chicago. 

THIS LOW INCOME DEMOGRAPHIC EXHIBITS LACK OF TRUST IN INSTITUTIONS 

How we establish trust:
"We meet you where you are"

Treating with respect



WE ARE TRUSTED 

Energy Savers Grant work is invasive 

Homeowners need to let us in their homes on multiple occasions 

Homeowners need to share sensitive information with us 

TRUST IS PARAMOUNT WITH THE WORK WE DO - A BARRIER FOR INSTITUTIONS 

57% of all grant recipients heard about us 
through word-of-mouth from neighbors, 

family and friends!



WE OVERCOME BARRIERS 
Flexibility in marketing tactics

Simplifying the application process

Hand-holding when necessary (ex. help clearing cluttered attics) 

Front-end education (CBA)

Back-end education of methods used (contractor to homeowner)

Managing expectations

Building relationship with contractor

Eliminating homeowner copay/processing fee

TRUST & FLEXIBILITY ALLOWS US TO OVERCOME UNEXPECTED BARRIERS 

33% of Energy Savers Grant applications are 
rejected, declined or unresponsive



CO-BRANDING WORKS 
DCEO, IL Energy Now, utility logos, Energy Impact IL, Retrofit Chicago... 

EXAMPLES OF PAST SUCCESSES 



Using the information we have 
learned over 9 years of grant 

implementation for Low Income 
homeowners, our approach is to "meet you 
where you are", and always with respect.
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