
On Bill Financing (OBF)  
Program Summary 



2 

Current & Potential  
Near-Term Measures 

 Current Measure 
• ENERGY STAR Qualified Refrigerators – offered at select Sears 

stores 
• Launched OBF program on June 20, 2011 

 

 Potential Near-Term Measures (2012) 
• High efficiency top-load clothes washers 

− Retailer approach 
• Central air conditioning replacement 

− Contractor approach 
• Both of these measures align with current and upcoming incentive 

programs within the Smart Ideas For Your Home (SIFYH) portfolio 
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How Are We Doing with  
Refrigerators? 

 Currently, our OBF program has: 
• 60 approved applicants totaling $65k in committed funds 

− 50 loans have been funded; $52k 
− 3 have been approved; $3.4k 
− 7 are pending; $10k 

o Funded = Paperwork from customer received, unit delivered, and loan 
finalized by AFC. 

o Approved = Customer selected unit at the store, signed and returned all 
necessary paperwork, and is scheduled for delivery. 

o Pending = Customer application was approved and preapproval letter 
sent to customer. Waiting for return of loan documents from customer. 
 

• Program operations are running smoothly 
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 Signed on with Sears as our participating retailer 
• Seventeen stores across a wide geographic area 

− Stores are part of ComEd’s Fridge & Freezer Recycling Rewards Program 
 

 Additional retailers being pursued for 2012 

Our Retailer Approach 
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Why Sears? 

 Sears holds roughly a 40 percent market share of appliance sales in 
the Chicagoland area 
 

 Sears has a wide geographic distribution of stores that would allow 
favorable customer reach within ComEd’s service territory 
 

 Sears is also a program partner with ComEd’s Fridge & Freezer 
Recycling Rewards program (formerly Appliance Recycling) 
• Past operational experience = better program efficiency 
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Consumer Information 

ComEd’s marketing plan is designed to inform customers in a variety of ways: 
 

• Separate page on ComEd.com with a link to AFC’s website where the loan 
application, program information, and participating retailer location are located  
 

• 1-800-EDISON1 updated to include an option for OBF 
 

• ComEd bill inserts that provide program information 
 

• ComEd email blasts to customers that have provided their email addresses 
 

• Point of Purchase information sheets for use at participating Sears locations 
 

• Enhanced web search results via Google Ad Words campaign 
 

• Targeted web marketing for internet ads via Valassis, a successful internet 
marketer 
 

• Direct mail letter as a part of future strategy in case we are not receiving the 
response rates as expected 
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ComEd.com Website 
https://www.comed.com/sites/homesavings/Pages/loan.aspx  

Partial sample of the web page 

https://www.comed.com/sites/homesavings/Pages/loan.aspx�
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Program Website 
http://www.ilenergyloan.com/comed/index.php  

http://www.ilenergyloan.com/comed/index.php�
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Marketing Pieces – Bill Insert  
(≈ 3.6 million inserts) 

Front Back 
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Email Marketing Blast  
(≈ 800,000 emails) 
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Point of Purchase Informational Sheet 

Front 

Back 
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Internet Search Engine Optimization  
- Google Ad Words 

Searching for “refrigerator” returns a ComEd OBF program ad 
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Valassis Digital Marketing 

 Behavioral marketing product based on consumer web browsing 
 

 Will show OBF information on web page based on browsing behavior 
 

 Test phase is for 6 months to gauge effectiveness 
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Questions? 
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