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Data presented in this document is based on preliminary results and is subject to revision and evaluation adjustments. 
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Portfolio Overall Savings Achievement PYTD

Electric Savings Goal

Gas Savings Goal

PY2022 Environmental Impacts

18%
PY2022 MWh Filed Goal:

426,742Actual Net MWh:
76,802 PY2022 MWh Implementation 

Plan Savings Goal:
431,634

%

Net

7%

Actual Net Therms:
231,011

PY2022 Therm Implementation 
Plan Savings Goal & Filed Goal:

3,528,479

%

Net T

P Y 2 0 2 2  P O R T F O L I O  S U M M A R Y

11,991
Cars Off the Road

65,858
Acres of Trees Planted

55,650
Carbon Reduction 
(Metric Tons)

7,010
One Year
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Portfolio Overall Spend Achievement PYTD

PY2022 Diverse Supplier & Program Ally Spend

PY2022 Health & Safety Summary

PY2022 Budgetc: $122,617,722

Actual Spend: $17,830,904

 $5,106,036

Third Party Electric Spend: $1,391,702

$81,714

PY2022 DIVERSE 
SUPPLIER SPEND

$2,462,717

P Y 2 0 2 2  P O R T F O L I O  S U M M A R Y

$1,489,181

$551,496

$356,503 

$65,537

: $1,508,426

: $426,759

: $396,923 

: $9,637

: $3,580

: $2,940

PY2022 DIVERSE 
PROGRAM ALLY 

SPEND

$2,348,265

Channel Overall Spend
IQ CAA

IQ Single Family

IQ Multifamily $0



555

Smart Thermostats Incentivized PYTD

SMART 
THERMOSTATS 
INCENTIVIZED 

816
SMART 

THERMOSTATS 
INCENTIVIZED 

Retail Products: 205

Business Midstream: 181

Residential Midstream: 173

Business Standard: 155

87

11

3

1

Smart Savers: 0

Public Housing: 0

MF: 0

P Y 2 0 2 2  P O R T F O L I O  S U M M A R Y



6

through the appropriate channels, including updates to this report.

»   Through Q1, the portfolio has achieved 18% of its electric PY2022 electric implementation plan savings goal of 431,634 MWh and 7% of its gas 
PY2022 implementation plan savings goal of 3,528,479 therms.

Alternative Options for Q1 2022

P Y 2 0 2 2  P O R T F O L I O  S U M M A R Y

Business Program

»   

»   Virtual Inspections – Completed 

»   Supply Chain Impacts – Supply 
chain issues and labor shortages 
have caused project completion to 
be delayed

Residential Program

»   Registered Program Ally Channel – 
Continued to implement energy 

savers assessments

»   

»   

All Programs

is advantageous to both the customers and 

alternative delivery options for a given county.
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Q1 Update Residential Program (All Initiatives):
»    Through Q1, the Residential Program has achieved 19,406 MWh (14%) of its electric PY2022 implementation plan savings goal of 136,317 MWh and 

77,165 therms (5%) of its gas PY2022 implementation plan savings goal of 1,587,050 therms.1

Electric PY2022 implementation plan savings goal

14%

Gas PY2022 implementation plan savings goal 

5%5%

 

Q1 Update Residential Program (Non-IQ):
»   Through Q1, the Residential Program (Non-IQ) has achieved 13,237 MWh (20%) of its electric PY2022 implementation plan savings goal of 66,665 

MWh and 29,360 therms (4%) of its gas PY2022 implementation plan savings goal of 725,175 therms. 

Electric PY2022 implementation plan savings goal

20%

Gas PY2022 implementation plan savings goal 

4%4%

 

R E S I D E N T I A L  P R O G R A M

1Savings and goal inclusive of projected gas to electric fuel conversion savings
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Q1 Update Residential Program (IQ Channels):
»   Through Q1, the Residential Program (IQ) has achieved 6,169 MWh (9%) of its electric PY2022 implementation plan savings goal of 70,210 MWh and 

47,805 therms (6%) of its gas PY2022 implementation plan savings goal of 861,875 therms.2

Electric PY2022 implementation plan savings goal

9%

Gas PY2022 implementation plan savings goal 

6%6%

 

Q1 Update Residential Program (Third Party):

»   Through Q1, Third Party Programs have achieved 2,164 MWh (8%) of its electric PY2022 implementation plan savings goal of 26,523 MWh and 7,875 
therms (3%) of its gas PY2022 implementation plan savings goal of 307,953 therms.3

Electric PY2022 implementation plan savings goal

8%

Gas PY2022 implementation plan savings goal 

3%3%

 

Note: SAG (Stakeholder Advisory Group) reporting template has Residential initiatives separated by Non-IQ, IQ, and a BTU Conversion component; 
however, some Residential offerings have a component within the Residential Program that is IQ focused. Numbers are reported here to be as 
consistent with SAG reporting template as possible.

R E S I D E N T I A L  P R O G R A M

2Savings and goal inclusive of projected gas to electric fuel conversion savings
3Savings and goal inclusive of projected gas to electric fuel conversion savings
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RETAIL PRODUCTS INITIATIVE

through “brick and mortar” retail stores and online e-commerce sites. Customers receive instant discounts and/or mail-in cash rebates as an 
incentive to upgrade to ENERGY STAR®

Q1 Update:
»   Non-IQ: Through Q1, 12,435 net MWh and 18,368 net therm savings achieved (21% and 4%, respectively, of implementation plan savings goals).

»   IQ: Through Q1, 1,508 net MWh and 6,612 net therm savings achieved (4% and 4%, respectively, of implementation plan savings goals).

pricing across all retail partnerships. 

 

Efficient Choice Tool Channel
Overview: This new online platform is meant to serve as a “kayak.com” and “Consumer Reports” type search and compare engine for residential energy-

»   Through Q1, 20 net MWh and 2,940 net therm savings achieved (1% and 2%, respectively, of implementation plan savings goals).

 

R E S I D E N T I A L  P R O G R A M
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MARKET RATE SINGLE FAMILY INITIATIVE

Overview: The Market Rate Single Family Initiative is comprised of 
three channels that aim to serve a large cross population of residential 
customers through distributors and installation contractors to distribute 
information/incentives.

Midstream HVAC Channel – Third Party
Overview: Midstream HVAC collaborates with manufacturers, 
wholesalers and distributors leveraging their relationships and existing 
communication channels with installation contractors to distribute 

being sold and installed.

Q1 Update:
»   Through Q1, 640 net MWh and 7,875 net therm savings achieved 

(51% of Electric implementation plan savings goals).

homes served.

°  

°  

°  

°  

°  

Home Efficiency Channel

contractors to offer incentives to homeowners for multiple insulation 
and air sealing measures, covering part of the project cost completed by 
a Program Ally.

Q1 Update:
»   Through Q1, 23 net MWh and 3,117 net therm savings achieved (5% 

and 8%, respectively, of implementation plan savings goals).

access to assessment and direct install forms recommended 

improvement resulted in:

°   20 Projects complete

°  

° 

enhance the customer experience. 

R E S I D E N T I A L  P R O G R A M
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PUBLIC HOUSING INITIATIVE

Overview: The Public Housing Initiative targets public sector housing 
owned by government entities including federal, state and municipal 
housing authorities. The initiative mirrors the comprehensive multifamily 
weatherization service offered through the IQ Initiative in terms of 
income eligibility, home assessment, weatherization services and 
incentive structure.

Q1 Update:
»   Through Q1, 139 net MWh and 0 net therm savings achieved (12% 

and 0%, respectively, of implementation plan savings goals).

°  

° 
•   The Initiative began a large Ductless Heat Pump project 

MARKET RATE MULTIFAMILY INITIATIVE

Overview: The Market Rate Multifamily Initiative provides electric and 
gas energy savings in multifamily buildings for customers that are not a 
part of the IQ Initiative through the direct installation of free or low-cost 
energy-saving measures in individual living units and common areas, 

Q1 Update:
»   Direct Install:

•   Through Q1, 0 net MWh and 0 net therm savings achieved (0% 
and 0%, respectively, of implementation plan savings goals).

»   Heat Pumps:

•   Through Q1, 0 net MWh and 0 net therm savings achieved (0% 
and 0%, respectively, of implementation plan savings goals).

»   Whole Building:

•   Through Q1, 0 net MWh and 0 net therm savings achieved (0% 
and 0%, respectively, of implementation plan savings goals).

•   One Stop Shop referrals to the Small Business Initiative continued, 

R E S I D E N T I A L  P R O G R A M
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DIRECT DISTRIBUTION OF EFFICIENT PRODUCTS INITIATIVE 

DDEP: School Kits Channel – Third Party

conservation awareness to families in the Ameren Illinois service territory. Participating classes receive an energy education presentation and direct 

measures can provide reductions in electricity, natural gas and water consumption.

Q1 Update:
»   Through Q1, 0 net MWh and 0 net therm savings achieved (0% and 0%, respectively, of implementation plan savings goals).

DDEP: High School Innovation Channel – Third Party

conservation awareness through the school kits channel, the Initiative offers an afterschool innovation camp designed to support long-term development 
of energy workforce professionals.  

Q1 Update:
»   Through Q1, 0 net MWh and 0 net therm savings achieved (0% and 0%, respectively, of implementation plan savings goals).

R E S I D E N T I A L  P R O G R A M
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INCOME QUALIFIED INITIATIVE

helping low and moderate-income customers manage their electric 
and/or natural gas energy consumption through comprehensive home 
weatherization services, enhanced rebates on HVAC equipment, LED 
lighting and direct distribution of energy saving kits. Single family homes 
and multifamily living units and properties with average household 
incomes up to 300% of Federal Poverty Guidelines may receive a 
free, comprehensive home assessment, including a health and safety 

energy-saving devices are installed in conjunction with the assessment 
at no cost. Comprehensive weatherization measures are also installed 
for eligible customers at no cost including insulation, air sealing, duct 
sealing and ECM blower replacement. In addition, eligible customers 

no cost. Energy savings kits are distributed at no cost through special 
events and other direct distribution efforts.

»   The IQ Initiative is implemented through eight channels:

(Third Party)

(Third Party)

income customers through healthy home upgrades (Third Party)

R E S I D E N T I A L  P R O G R A M

PY2022 IQ Homes Served

Community Kits (Includes MDI) 0

SAVE Kits

0

0

Smart Savers 0

School Kits 0

Total Number of Homes
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IQ: Single Family Channel  (Low & Moderate Income)

Q1 Update:
»   Through Q1, 2,347 net MWh and 32,922 net therm savings achieved (30% and 12%, respectively, of 

implementation plan savings goals).4

the enhanced customer experience and eligibility to participate being based on either Area Median 

°  

°  

°  

°  

° 

°  

the instant savers assessments and emergency furnace opportunities converted to comprehensive 
projects.

in bonuses to support moderate income customers.

completing instant savers assessments for customers.

R E S I D E N T I A L  P R O G R A M

4Savings and goal inclusive of projected gas to electric fuel conversion savings
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IQ: Community Action Agency Channel (Low Income)
Overview: The IQ-Community Action Agency Channel partners with Community Action Agencies (CAA) located in Ameren Illinois’ service territory and is 

Q1 Update:
»   Through Q1, 117 net MWh and 8,271 net therm savings achieved (8% and 4%, respectively, toward implementation plan savings goals).

°  

–   Separation of employment

°  

•   Program Staff used input to develop innovative approaches designed to increase agency activity.

°  

–   Limited access to the buildings

R E S I D E N T I A L  P R O G R A M



16

IQ: Multifamily Channel (Low Income)
Overview: The IQ- Multifamily Channel targets low-income, multifamily properties and uses a diverse vendor in its outreach to facility managers. 

Q1 Update:

»   Through Q1, 673 net MWh and 0 net therm savings achieved (16% and 0%, respectively, of 
implementation plan savings goals).

the property is unsure of their current structure. This resulted in:

°  

R E S I D E N T I A L  P R O G R A M
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IQ: Smart Savers Channel (Low Income) – Third Party
Overview: The IQ-Smart Savers Channel offers low -income residential 
customers the ability to acquire a smart thermostat at no cost.

Q1 Update:
»   Through Q1, 0 net MWh and 0 net therm savings achieved (0% and 

0% respectively, of implementation plan savings goals).5

application processing estimated to begin in the middle of the 

Program Allies registered and ready to begin installations.

IQ: Community Kits Channel (Low Income) – Third Party
Overview: The Community Kits Channel primarily distributes kits through 
community and other outreach efforts.

Q1 Update:
»   Through Q1, 1,524 net MWh and 0 net therm savings achieved (113% 

and 0%, respectively, of implementation plan savings goals).

IQ: Mobile Homes Weatherization And Air Sealing 
Channel (Low Income) – Third Party
Overview: The Mobile Homes Weatherization and Air Sealing Initiative 

improvements in the unique residential dwelling type of Mobile homes 
for low-income Ameren Illinois electric and gas customers. 

Q1 Update:
»   Through Q1, 0 net MWh and 0 net therm savings achieved (0% and 

0%, respectively, of implementation plan savings goals).

•   Preparations for customer enrollment and community outreach 

IQ: Healthier Homes Channel (Low & Moderate 
Income) – Third Party
Overview: The Healthier Homes Channel assists low-to-moderate 
income customers by completing comprehensive home health 
assessments during a standard energy assessment. During the 
assessment, key variables are examined to determine overall air quality 
and identify any trouble spots. 

Q1 Update:

R E S I D E N T I A L  P R O G R A M

Savings and goal inclusive of projected gas to electric fuel conversion savings
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standard industry practices. 

»   Through Q1, the Business Program has achieved 36,100 MWh (17%) of its PY2022 electric implementation plan savings goal of 211,134 MWh and 
153,846 therms (8%) of its PY2022 gas implementation plan savings goal of 1,839,071 therms.6

Electric PY2022 implementation plan savings goal

17%

Gas PY2022 implementation plan savings goal 

8%%

 

Q1 Update Business Program (Third Party):

»   Through Q1, Third Party Programs have achieved 10,641 MWh (42%) of its electric PY2022 implementation plan savings goal of 25,285 MWh and 
28,997 therms (210%) of its gas PY2022 implementation plan savings goal of 13,780 therms.

B U S I N E S S  P R O G R A M

6Savings and goal inclusive of projected gas to electric fuel conversion savings



19

STANDARD INITIATIVE

Products consist of lighting, refrigeration equipment, HVAC equipment, steam systems, agricultural 
equipment, variable frequency drives and other specialty equipment. Program Allies including contractors, 
retailers and distributors, along with Program Energy Advisors, are the main sales force promoting and 
educating consumers about the Standard Initiative. 

Q1 Update:
»   Through Q1, 4,083 net MWh and 116,239 net therm savings achieved (9% and 28%, respectively, of 

implementation plan savings goals).

incentives for lighting measures being offered in other Business Initiatives and Channels compared 

°  

°  

steam trap projects.

B U S I N E S S  P R O G R A M
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MIDSTREAM INITIATIVE

Midstream Lighting Channel – Third Party
Overview: The Business Midstream Lighting Channel provides incentives 

Illinois customers can visit the AmerenIllinoisSavings.com website 

Q1 Update:
»   Through Q1, 10,422 net MWh savings achieved (43% of electric 

implementation plan savings goals).

°  

Midstream HVAC Channel – Third Party
Overview: The Business Midstream HVAC Channel provides incentives 

Ameren Illinois customers can visit the AmerenIllinoisSavings.com 

equipment such as central air conditioners, air source heat pumps, smart 
thermostats, heat pump water heaters and notched V-belts. 

Q1 Update:
»   Through Q1, 219 net MWh and 28,997 net therm savings achieved 

(42% and 226%, respectively, of implementation plan savings goals).

•   Distributor enrollment and strong Program Ally participation 

branch locations enrolled. Of these locations:

°  

°  

lead times ran longer than normal, and distributors struggled to 

Statewide Midstream Food Service Channel
Overview: The Statewide Midstream Food Service Channel promotes 

with distributors throughout the state of Illinois. 

Q1 Update:
»   Through Q1, 0 net MWh and 0 net therm savings achieved (0% and 

0%, respectively, of implementation plan savings goals).

B U S I N E S S  P R O G R A M
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SMALL BUSINESS INITIATIVE

HVAC measures with higher incentives through a network of Program Allies experienced and trained to assist facilities receiving delivery services under 
the electric DS-2/DS-3A delivery service rates.

Small Business Direct Install Channel
Overview: Small non-residential customers receive lighting and refrigeration upgrades through this Channel.

Q1 Update:
»   Through Q1, 8,540 net MWh savings achieved (12% of electric implementation plan savings goal).

project conversion rate.

additional diverse Program Allies.

Small Business Energy Performance Channel
Overview: Small non-residential customers receive HVAC and weatherization upgrades through this 
channel.

Q1 Update:
»   Through Q1, 0 net MWh and 0 net therm savings achieved (0% and 0%, respectively, of 

implementation plan savings goals).

needing these upgrades.

B U S I N E S S  P R O G R A M
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CUSTOM INITIATIVE

Overview: The Business Custom Initiative offers incentives, training and 

including compressed air, lighting, HVAC, refrigeration, motors/drives, 
waste/water treatment and manufacturing processes, etc. Complex 
and large-scale new construction and building renovation projects also 

Metering & Monitoring, Strategic Energy Management (SEM) and the 
Feasibility Study are funded under the Custom Initiative incentives. 

Q1 Update:
»   Through Q1, 5,607 net MWh and 8,609 net therm savings achieved 

(14% and 1%, respectively, of implementation plan savings goals).7

°  

°  2 Metering & Monitoring projects

°  

the pandemic restrictions lifting, Program Staff have begun reaching 

Management (SEM) and Process Energy Advisor audits.

•   Using additional technical resources engaged by the Program, 

in the pipeline.

RETRO-COMMISSIONING (RCX) INITIATIVE

of existing systems for compressed air, healthcare, commercial and 
public sector building facilities, industrial ventilation systems, industrial 

Initiative generally go beyond what is offered by the Standard Initiative. 

Q1 Update:
»   Through Q1, 1,403 net MWh and 0 net therm savings achieved (23% 

and 0%, respectively, of implementation plan savings goals).

B U S I N E S S  P R O G R A M

7Savings and goal inclusive of projected gas to electric fuel conversion savings
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STREETLIGHTING INITIATIVE

Q1 Update:
»   Through Q1, 5,826 net MWh savings achieved (29% of implementation plan 

savings goal).

Municipal-Owned Streetlighting Channel

Ameren-Owned Streetlighting Channel

successful bidder due to be announced in early Q2.

B U S I N E S S  P R O G R A M
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Overview: Voltage Optimization (“VO”) is the use of automation on distribution voltage control devices (switched capacitor banks, voltage metering, 

customer energy consumption and utility distribution system losses.  As part of its portfolio, Ameren Illinois plans to deploy VO to an estimated 1047 cost-

Q1 Update:
»   Through Q1, 19,625 net MWh savings achieved (25% of implementation plan savings goal).

V O L T A G E  O P T I M I Z A T I O N
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target markets on an accelerated, sustained and permanent basis.

Q1 Update:
»   Through Q1, 0 net MWh and 0 net therm savings achieved.

Standards for existing buildings document drafted by Guidehouse, MEEA, and Slipstream.

•   Incentive payments through the Energy Star Retail Product Platform (ESRPP) initiative have been paused until evaluation consensus is reached 

M A R K E T  T R A N S F O R M A T I O N 
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Overview: As part of its portfolio goals and activities, Ameren Illinois 
deploys targeted funding to meet the goals of the Market Development 

communities in the Ameren Illinois service territory as well as 
developing and supporting local and diverse businesses.

Section prepared in partnership with Champaign County Regional 
Planning Commission, an Ameren Illinois Market Development 
Initiative data analysis partner.

Q1 Update:
•   Metrics YTD:

°  

°  2 Partner Referrals

designed to engage customers.  As an example, the Minority 
Business Development Center (MBDC) held contractor 

residing in the Ameren Illinois service territory.

DIVERSE PROCUREMENT

Overview: As part of the Market Development Initiative, the Diverse 
Procurement Channel focuses on identifying and preparing diverse 
owned businesses for utility procurement efforts.

Q1 Update:

opportunities

interested in procurement opportunities

future RFP opportunities

all channel partners

M A R K E T  D E V E L O P M E N T  I N I T I A T I V E

14,630 Customers Engaged

= 
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WORKFORCE DEVELOPMENT

Overview: As part of the Market Development Initiative, the Workforce Development Channel focuses on identifying and 

Q1 Update:

 

MARKET DEVELOPMENT ACTION PLAN (MDAP) 8

Overview: The Market Development Action Plan (MDAP) contains both diagnostic and action-oriented strategies that have 

customer segments. MDAP approaches are executed from within the Implementation Portfolio and lead to claimed energy 
savings, Portfolio leveraging and/or workforce development. Team members across all implementation segments are involved 
in the development and delivery of the concepts contained below with the goal of each strategy having full integration into 
standard Portfolio operations.

incorporated as a Portfolio Implementation Partner to incorporate their Pilot learnings into the approach of all Small 
Business Energy Advisors.

•   Eliminated barriers to participation in program for three diverse subcontractor implementation partners by reducing technical contract terms

M A R K E T  D E V E L O P M E N T  I N I T I A T I V E

 
member of the Peoria Guild of 

Quantitative results for MDAP strategies are provided within Business, Residential, and MDI sections
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OVERALL PORTFOLIO

Q1 Update:

Program.
•   Enhanced AmerenIllinoisSavings.com

RESIDENTIAL PROGRAM 

Q1 Update:

opportunities and needs.

pump postcard, targeted to electric resistance heat properties.

BUSINESS PROGRAM

Q1 Update:

•   Distributed topical email campaign including information for 

participation in the respective channels.

•   Created and implemented Business Custom Incentives Increase 

°   

M A R K E T I N G  E D U C A T I O N  &  A W A R E N E S S
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LOW INCOME ENERGY EFFICIENCY ACCOUNTABILITY COMMITTEE (LIEEAC)

Q1 Update:

 

CUSTOMER COORDINATION EFFORTS

Q1 Update:

L O W  I N C O M E  C U S T O M E R  O U T R E A C H
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N E W  M E A S U R E S

Program Measure Name Sector Measure-Level TRC Ratio - with Societal NEIs Measure-Level TRC Ratio - without Societal NEIs

Weatherstripping Residential

Add Doors to Open Refrigerated Display Cases 

Commercial Weather Stripping 

Compressed Air Heat Recovery 

Fan Thermostat Controller

Scroll Compressor for Dairy Refrigeration

Reduce Compressed Air Setpoint 

Commercial Clothes Dryer Moisture Sensor

Guest Room Energy Management (PTAC & PTHP)

2.72
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N E W  M E A S U R E S  C O N T I N U E D

Program Measure Name Sector Measure-Level TRC Ratio - with Societal NEIs Measure-Level TRC Ratio - without Societal NEIs

Electric Griddle

HTHV Direct Fired Heaters

Compressed Air Filters

VFD on Pool Pump

LED Open Sign

Process Fan VFDs

Variable Speed Drives for Condenser Fans

Infrared Film for Greenhouse

AODD Pump Controls
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PY2022 IMPLEMENTATION PARTNERS

A P P E N D I X  A

Initiative And/Or Channel Implementation Partner

Residential Program

Retail Products Initiative: Point of Purchase Channel

Retail Products Initiative: Online Store Channel CLEAResult Consulting, Inc.

Enervee

Leidos and CMC Energy Services and Energy Sciences

Leidos

Public Housing Initiative CMC Energy Services

CMC Energy Services

DDEP Initiative: School Kits Channel – Third Party National Energy Foundation

DDEP Initiative: High School Innovation Channel – Third Party National Energy Foundation

IQ Initiative: Single Family Channel

IQ Initiative: Community Action Agency Channel

IQ Initiative: Multifamily Channel CMC Energy Services

IQ Initiative: Community Kits Channel – Third Party Resource Innovations

Future Energy Enterprises
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Initiative And/Or Channel Implementation Partner

Business Program

Standard Initiative Leidos and GDS & Associates and AM Conservation Group

Midstream Initiative:  Lighting Channel – Third Party Leidos and CMC Energy Services and Energy Sciences

Midstream Initiative:  HVAC Channel – Third Party Leidos and CMC Energy Services and Energy Sciences

Small Business Initiative: Direct Install Channel

Small Business Initiative: Energy Performance Channel

Business Custom Initiative Leidos and GDS & Associates and Energy Sciences and Willdan Inc.

Leidos and GDS & Associates

BRK Electrical Contractors, LLC

Community Partner Management Resource Innovations

Diverse Vendor Procurement and Engagement

EM&V  
and Utilivate Technologies and Ridge & Associates

PY2022 IMPLEMENTATION PARTNERS CONTINUED  

A P P E N D I X  A
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IQ MULTIFAMILY DIRECT INSTALL MEASURES INSTALLED BY ZIP CODE

IQ MULTIFAMILY MEASURE TYPES

IQ MULTIFAMILY MAJOR MEASURES INSTALLED BY ZIP CODE

End Use Measure Measure Type
Building Shell Air Sealing Major
Building Shell Major
Consumer Electronics Direct Install
HVAC Advanced Thermostat Direct Install
HVAC Air Source Heat Pump Major
HVAC Duct Insulation and Sealing Major
HVAC Ductless Heat Pump Major
Lighting Commercial LED Exit Sign Direct Install
Lighting LED Specialty Lamp, Candelabra Base Direct Install
Lighting LED Specialty Lamp, Directional Direct Install
Lighting LED Specialty Lamp, Globe Direct Install
Miscellaneous Health & Safety Direct Install
Water Heating Domestic Hot Water Pipe Insulation Direct Install
Water Heating Direct Install
Water Heating Direct Install

Zip Code Number of Projects Total Tenant 
Buildings

Total Tenant
Units

2
2

Total 6 142 559

Zip Code Number of Projects Total Tenant 
Buildings

Total Tenant
Units

2 20
2 7

20
2

Total 5 16 84

A P P E N D I X  B


