
 
 

   

 
ComEd has received the ENERGY STAR Partner of the Year Award for Sustained Excellence for the 12th consecutive year. 

ComEd customers have saved more than $10.0 billion on energy bills and avoided over 65 billion pounds of carbon through its energy efficiency programs. 
 

Data presented in this document is based on preliminary results and is subject to revision and evaluation adjustments. ComEd Energy Efficiency is funded by ComEd customers in compliance with Illinois Public Act 95-0481. 

For 2024, the emission conversion factor used to calculate pounds carbon/kWh is 0.7385. 
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• Home Energy Savings (HES) (Home Energy Assessment, Income Eligible Retrofits) – Through the end of Q2, the offering completed 5,506 total 

assessments in-home, virtually, and via the self-guided online assessment tool. 40% more assessments were completed in Q2 for income eligible (IE) 

customers than initially planned, indicating strong demand from this customer segment. Year-to-date income eligible Home Energy Assessments have 

achieved 47% more MWh savings than initially planned due to the higher number of projects completed and higher average per project savings. In the HES 

Retrofits component, the program is seeing strong performance within the IHWAP segment which has distributed 26% more incentives through Q2 than 

initially planned. The IHWAP segment has already completed 62% of the projects that are planned for the year. 

• Multi-Family Energy Savings (MFES) - (Income Eligible, Public Housing, and Market Rate) – The Multi-Family Energy Savings’ Income Eligible and 

Public Housing components sustained momentum from the first quarter into the second, distributing over $9.2 million in incentives through Q2 to income 

eligible property owners and Public Housing Authorities. Notably, nearly half of the incentives have been allocated to Diverse Business Enterprise (DBE) 

service providers. The MFES outreach team presented at the Illinois Association of Housing Authorities (IAHA) Maintenance & Management Clinic. The 

event took place on April 3 - April 4 and offered a platform to engage with a diverse group of customers from 13 different Public Housing Authorities 

(PHAs). The outreach connections made during this event are likely to foster long-term relationships and future projects. 

• Whole Home Electric (Single and Multi-Family Upgrades Electrification - IE) – In Q2, the Whole Home Electric (WHE) offering conducted a campaign 

to reach income eligible single-family customers that were previously served with weatherization through the Home Energy Savings offering. The offering 

identified ideal WHE candidates by considering building type (single family standalone), home square footage, HVAC age, and efficiency and conducted a 

marketing campaign to reach these customers. This effort resulted in over 90 customers receiving a Whole Home Electric assessment. The offering also 

continued to have conversations with the City of Chicago specific to their recently launched ‘Green Homes Chicago’ program. This program serves single 

family income eligible customers in the City of Chicago with home electrification. Given the similar objectives of Whole Home Electric and Green Homes 

Chicago, ComEd and the City are coordinating to assess the potential for partnership.  
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Program Net MWh YTD 
% Savings Achieved 

of YE Forecast 
Program Participation  

YTD 
Unit 

Definition 

Home Energy Savings – Market Rate Assessment 441 26% 1,465 Homes 

Home Energy Savings – Income Eligible Assessment 5,191 60% 4,041 Homes 

Home Energy Savings – Income Eligible Retrofits 2,009 49% 1,021 Homes 

Multi-Family Energy Savings – Income Eligible 12,693 49% 

Tenant Unit Direct Installation: 7,084 

Site Assessments: 254  

Building Upgrades: 1,524 

Projects 

Multi-Family Energy Savings – Public Housing 411 16% 

Tenant Unit Direct Installation: 114 

Site Assessments: 0 

Building Upgrades: 140 

Projects 

Multi-Family Energy Savings – Market Rate 1,258 22% 

Tenant Unit Direct Installation: 240 

Site Assessments: 23 

Building Upgrades: 45 

Projects 

Whole-Home Electric 586 7% 

Single Family Homes: 21 

Multi-Family Buildings:0 

Tenant Unit Conversions: 0 

Projects 
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• Retail (Market Rate and Income Eligible) – As of the end of Q2, the Retail Program continues to see a strong performance from  weatherization and 

lighting measures, heat pump dryers, dehumidifiers, and water dispensers. The strong performance may be attributed, in part, to the launch of new retailer 

agreements with Independent Hardware stores in income eligible communities, which added non-lighting product options to stores that had already been 

participating in the program with lighting products. Additionally, 9 Habitat Restore locations were added as participating retailers, increasing sales in 

income eligible communities. The program continues to host fruitful in-store engagement events and completed the first event in tandem with a kid’s 

workshop at a Home Depot location in Chicago, where over 50 customers were engaged. The program hosted its most successful in-store engagement 

event to date at a Sam’s Club location in Evanston, where over 120 customers were engaged. In addition to these items, the program also launched an 

improved, automated Find a Retailer Tool (www.comed-findaretailer.com). Customers can use this tool to search for a participating retailer by location 

and/or product type via an interactive map. 

• Product Distribution (Market Rate and Income Eligible) 

o Food Bank Distribution – The program has distributed approximately 1,670,000 products YTD, including over 1,600,000 ENERGY STAR 

certified lighting products plus 32,540 water-saving products, 9,642 advanced power strips, and over 13,100 weatherization measures. This 

activity occurred through 589 participating food pantries associated with 4 major food bank partners (Greater Chicago Food Depository; Northern 

Illinois Food Bank; River Bend Food Bank; Illinois Partners In Hope) plus an extended independent partner network. The program hosted 17 in-

person events during Q2 where outreach staff interacted directly with customers about ways to save energy and an additional 9 events were 

supported as grab-and-go due to pantry space constraints. An educational outreach event held in early May in Rock Falls with representatives 

from 20 food pantries helped to illustrate the money and energy savings benefits available to patrons of these organizations located in the western 

part of the ComEd service territory. 

o Income Eligible Kits – Through the end of Q2, more than 28,000 energy saving kits were distributed to income eligible customers throughout the 

communities served by ComEd with 62% of these kits being funded through our joint partnership with the natural gas utilities. Participation 

remained strong during the first six months of this year, and this channel is well positioned to meet the goal of distributing 45,648 total kits in 2024. 

Community Action Agencies (CAAs) continue to be the primary providers of customer outreach, recruitment, and enrollment leads for kit 

distribution efforts, with the Community and Economic Development Association of Cook County (CEDA), Community Action Partnership of Lake 

County, and Tri-County Opportunities Council organizations accounting for much of this activity. 
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o School Kits – Through the end of Q2, there were 7,436 jointly funded income eligible (IE) school kits and 11,787 jointly funded market rate (MR) 

school kits delivered to students. Registration for all except approximately 300 of the remaining 13,233 kits needed to meet this year’s goal across 

both IE and MR classrooms has been completed for participation during the fall school term, with deliveries planned to resume in August. 

• Residential New Construction (Affordable Housing and Electric Homes) – Through the end of Q2, Affordable Housing New Construction (AHNC) has 

enrolled 27 new projects and completed 7 projects with 247 income eligible units. Program staff attended educational industry events focused on 

expanding the offering to small, diverse, neighborhood-oriented developers: Baker Tilly DevelUP (presented with Diverse Developer Conference); CIC 

Chicago Neighborhood Forum; and the CNDAs. These resulted in new project leads to increase Naturally Occurring Affordable Housing enrollment. The 

Electric Homes New Construction (EHNC) offering completed 14 all electric homes in Q2. The 14 all-electric projects included 7 single family homes, 4 2-

flat projects, 1 3-flat project, 1 4-flat project, and 1 accessory dwelling unit, totaling 23 all-electric units. The Q2 projects were completed by 8 different 

builders. The program offers yard signs and banners for completed projects to promote the program. Currently five-yard signs and two banners are 

deployed for completed projects. During Q2 the program became a member of the Southside Builders Association to access more events with local 

Chicago builders.  

• Heating and Cooling – In Q2, the program continues to have a strong performance and the program processed 1,380 incentives which included 1,145 air 

source heat pumps, 227 mini split heat pumps and 8 geothermal heat pumps. Beginning in 2024, contractors who want to access heat pump incentives 

must complete required program training. By the end of Q2, a total of 423 contractor companies have completed heat pump training requirements that 

span 439 contractor locations. The list of contractors included in the Geothermal Energy Efficiency Service Provider (EESP) network has grown to 21 

contractors. 
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Program Net MWh YTD 
% Savings 

Achieved of YE 
Forecast 

Program Participation  
YTD 

Unit Definition 

Retail – Market Rate 80,363 86% 
Home Products: 

1,016,354 
Appliances 

Retail – Income Eligible 95,162 72% 
Home Products: 439,016 

Lighting: 1,124,463 

Appliances; 

Light Bulbs 

Product Distribution – Market Rate 2,634 71% 11,787 School Kits 

Product Distribution – Income Eligible 131,267 52% 1,708,643 Kits and Food Bank Measures 

Residential New Construction – Affordable Housing 519 16% 7 Projects 

Residential New Construction – All Electric 327 26% 27 Homes 

Heating and Cooling – Midstream Heat Pump 
Rebates 

12,487 57% 

Air Source T1: 2,219 

Air Source T2: 1,003 

Mini-Split: 924 

Geothermal Full Loop: 19 
Geothermal Indoor 

replacement: 11 

Units 
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• Home Energy Report – During Q2, the Frequently Asked Questions (FAQ) page for Home Energy Reports was updated. In addition to reflecting the new 

ComEd branding, the FAQ includes the newest version of the report that was released in Q4 of 2023 and expanded the list of questions and answers. 

There has also been a Google Ad campaign to promote the information and tools available to customers to manage their energy through ComEd.com and 

MyAccount. The click-through rate for this campaign in Q2 averaged around 31%, which is a strong result. This campaign will continue for the remainder of 

the year to drive more customers to MyAccount.  

Program Net MWh YTD 
% Savings 

Achieved of YE 
Forecast 

Program Participation  
YTD 

Unit Definition 

Home Energy Report 50,031 51% 

Home Energy Reports (print): 4,559,020 

Home Energy Reports (email): 4,504,937 

High Usage Alerts: 3,650,549 

Weekly Usage Reports: 1,763,738 

Reports and Alerts 
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• Small Business (Private and Public) – In Q2, Small Business extended two limited time promotions including 30% additional incentives for projects 

completed in select communities and 15% additional incentives for all public sector customers. The two promotions can be stacked for 45% total additional 

incentives for public sector customers within select communities. Through Q2, $3.64M additional incentives (36.4%) are for projects located within 

select/disadvantaged communities. A 3rd limited time promotion for 37 non-lighting incentives is in place for 6/17/2024 through 9/22/2024. 

• Standard (Private and Public) – In Q2, Standard closed out the preapplication deadline for the 15% additional incentives for projects in select 

communities. Despite the preapplication deadline of May 31 for the 15% additional incentives campaign, customers still have until September 30 to install 

their projects and submit their final applications to receive the 15% bonus incentive. The offering saw a large influx of applications in late Q4 2023 which 

helped build a strong pipeline of projects for Q1 and Q2 2024. 

 

Program Net MWh YTD 
% Savings Achieved of YE 

Forecast 
Program Participation  

YTD 
Unit Definition 

Small Business – Private 65,252 35% 1,931 Projects 

Small Business – Public 7,766 16% 135 Projects 

Incentives – Standard – Private 82,280 47% 880 Projects 

Incentives – Standard – Public 9,354 26% 225 Projects 
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• Incentives – Custom – The Custom team deployed one email blast to past participants to inform them of the June 30th additional incentives deadline. 

The email had an open rate of 52.59%. June was a strong month for new pre-applications from Energy Efficiency Service Providers (EESPs) and 

customers, with 21 new preapplications received in June (average 10 preapplications received in each month). 

• Retro-Commissioning (RCx) –  The program launched two customer-facing incentive promotions which ran from February 14 through May 31 to drive 

new applications or complete implementation during that period. During this timeframe, 17 new projects (7.8 GWh) were added to the pipeline and 32 

projects (6.7 GWh) were implemented. 

• Industrial Systems (IS) – The focus on select communities has resulted 100% growth as compared to 2023 Q2 with 85 projects completed at 6,737 net 

MWh savings. A focus on compressed air leak repair participants resulted in 25 new comprehensive study leads. 

• Strategic Energy Management (SEM) – The SEM Team held the first-ever SEM Customer Summit in June, with 38 participating companies in 

attendance. This all-day event included 12 breakout sessions for participants to attend including; (i) clean energy opportunities presentation, (ii) customer 

panel (iii) various networking opportunities and (iv) the opportunity to hear from ComEd keynote speakers. Finally, six private sector customers and one 

public sector customer have joined the SEM cohorts. 

• C&I New Construction (CINC) – The CINC team attended several events to promote the new construction program including Bisnow Multifamily Annual 

Conference Midwest (6/13) and REjournal Mid-Year Industrial Summit (6/20). To promote and capture more projects in fast-moving segments, CINC has 

completed warehouse segment email marketing campaigns in Q2. An email to past program participants in the warehouse segment was sent on 5/8, and 

a warehouse-direct email message was sent on 5/16. The 5/8 past participants email resulted in 10 responses and two potential projects. A similar effort is 

underway to duplicate an email campaign strategy for the Multifamily segment. Additionally, the CINC team is developing a video to promote the new 

construction program, with the current status being storyboard iteration.  Also underway is a social media post to promote an upcoming Bisnow event 

being attended with ComEd. An application refresh is also underway for CINC, with updates to the first page of the application in progress. The team is 

also preparing energy modelling reports to be added to the website, which will be linked from the application. 

• Midstream/Upstream (Instant Discounts) – Instant Discounts has  sustained strong performance in all measure categories. To support the Instant 

Discount Distributor network, the offering team provided “marketing packs” for distributors. Marketing packs included co-branded program guides and 

11”x17” ComEd branded Instant Discount posters. 

• Commercial Food Services (CFS) –  CFS launched a redesigned website in Q2 2024. The new web design has simplified navigation and includes 

clearly identifiable sections for customers and participating distributors. Members of the CFS Offering team attended the National Restaurant Associate 

conference held in Chicago and were able to meet with several participating distributors. The conference provided an opportunity to scope out potential 
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new measures and hear from industry leaders about new and growing trends. As anticipated due to seasonal fluctuation, Q2 participation was slow. 

However, savings targets are ahead of the remaining incentive budgets. 

 

Program Net MWh YTD 
% Savings Achieved of YE 

Forecast 
Program Participation  

YTD 
Unit Definition 

Incentives – Custom – Private 1,950 14% 26 Projects 

Incentives – Custom – Public 710 38% 5 Projects 

Retro-commissioning – Private 8,142 26% 65 Projects 

Retro-commissioning – Public 4,078 24% 76 Projects 

Industrial Systems 16,198 31% 186 Projects 

Strategic Energy Management – Private 5,240 14% 156 Participating Customers 

Strategic Energy Management – Public 148 2% 192 Participating Customers 

C&I New Construction – Private 1,645 33% 13 Projects 

C&I New Construction – Public 142 14% 1 Projects 

Midstream/Upstream – Private 54,333 41% 340,139 
Lighting products; battery chargers; 

HVAC, Fork Trucks 

Midstream/Upstream – Public 11,859 49% 148,627 
Lighting products; battery chargers; 

HVAC, Fork Trucks 

Commercial Food Services - Private 601  42% 190 Units 

Commercial Food Services - Public 24 33%  6 Units 



 

 13 

• Facility Assessments/Operational Measures – Facility Assessments/Operational Measures will continue to be provided to customers but will no longer 

be an evaluated program. 
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• Savings below are equivalent to 31.6 million pounds of carbon dioxide reduction or removing 3,194 passenger vehicles driven each year. 
 

 
 

 

Program Net MWh YTD 
% Savings Achieved of 

YE Forecast 
Program Participation  

YTD 
Unit Definition 

Voltage Optimization 42,812 36%  16 stations;  119 feeders 
Stations Activated; Feeders 

Activated 
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The mission of the R&D team is to identify, test, validate, and integrate new energy-
saving technologies and program delivery strategies into the ComEd Energy Efficiency 
Program so that it continues to meet customers’ needs and its energy savings goals 
cost-effectively. For the first time, this quarterly report also includes projects active with 
Customer Innovation Technologies, a parallel team within ComEd Customer Solutions 
focused on the non-EE range of demand side management innovation concepts, such 
as peak load reduction, distributed energy resources, and home energy management 
systems. The report is renamed “Customer Innovation” to reflect this broader team, but 
energy efficiency R&D projects are still identified throughout.  

 

• Please refer to the Customer Innovation section in the Appendix for a summary 
of active Energy Efficiency Emerging Technologies and Market Transformation 
projects.
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Energy Efficiency Business Campaign 2024 (Education & Awareness/Private Sector/Public Sector) 
Overview: The campaign promotes awareness of energy efficiency offerings for business customers. Customers were driven to ComEd.com/PoweringBiz to 
learn more. 

• In-market: 1/10/24 - 6/30/24   

• 2024 Q2 paid media consisted of:  
o Meta (Facebook Display, EN, CHI + ROK) 
o LinkedIn (Display, EN, CHI) 
o Nexxen Social Display (Display, EN, CHI + ROK) 
o Outdoor (Talon Expressways, EN, CHI) 
o Radio :30s (WBBM-AM, WSCR-AM Cubs, WMVP-AM White Sox/Bears, WLIT-FM) 

o TV, Non-Spot TV (NBCU Live Announcer Reads, EN, CHI) 

• The campaign generated  7,519,312 total digital impressions as of June 30, 2024 

o Meta (Facebook Display, EN, CHI + ROK): 1,948,341 

o LinkedIn (Display, EN, CHI): 740,061 

o Nexxen Social Display (Display, EN, CHI + ROK): 4,830,910   

Energy Efficiency Electrification (EEE) Business Campaign, 2024 

Overview: This campaign builds business customer awareness of the benefits of making the switch to electric products and equipment. Customers were driven to 

ComEd.com/CleanEnergy to learn more.  

• In-market: 3/11/24 - 6/2/24 

• 2024 Q2 paid media consisted of:  

o Meta (Facebook Video, EN, CHI + ROK) 

o Nexxen CTV (EN, CHI + ROK) 

o Comcast Cable :30s (EN, CHI) 

• The campaign generated  1,330,432 total digital impressions as of June 30, 2024 

o Meta (Facebook Video): 504,288 

o Nexxen CTV: 826,144 

Energy Efficiency Education & Awareness Campaign, (EEE) Residential 2024 

Overview: This campaign drives residential customer (market rate & LMI) education and awareness of the overall benefits of Energy Efficiency offerings and 

electrification. Customers were driven to ComEd.com/CleanEnergy to learn more.  

• In-market: 1/19/24 - 6/30/24 

• 2024 Q2 paid media consisted of:  

o Meta (Facebook Video, EN, CHI + ROK) 

o Nexxen Social Display 

o Nexxen Digital Audio 

o Nexxen Digital Display 

o NBCU – Peacock+ (Large Screen CTV, EN, CHI + ROK) 
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o Radio :30s and :5s, :10s, and :15s live reads (EN + ES, CHI + ROK) 

o Comcast Cable :30s (EN, CHI) 

• The campaign generated 14,193,411 total digital impressions as of March 31, 2024 

o Meta (Facebook Video): 1,623,299 

o Nexxen Social Display: 5,057,052  

o Nexxen Digital Audio: 538,457  
o Nexxen In App Display: 5,522,545 
o NBCU – Peacock+ (Large Screen CTV): 1,452,058 

Energy Efficiency (EE) Retail Campaign, 2024 

Overview: This campaign drives market rate and LMI customer awareness of energy efficiency rebates and discounts on ENERGY STAR® certified appliances 

and home products being offered by the ComEd Energy Efficiency Program. Customers were driven to ComEd.com/Save to learn more. 

• In-market: 2/29/24 - 4/28/24 

• 2024 Q2 paid media consisted of:  

o Radio :30s (EN, CHI + ROK) 

o Meta (Facebook Display, EN + ES, CHI) 

o Comcast :30s (EN, CHI) 

o TV :30s (EN, CHI) 

• The campaign generated 4,196,199 total digital impressions as of June 30, 2024 

• Meta (Facebook Display): 4,196,199 

 



 

 18 

As part of the Revised 2022-2025 Energy Efficiency & Demand Response 
Plan 6 Stipulation Agreement (“RSA”), and in compliance with the Clean 
Energy Jobs Act (“CEJA”), ComEd has agreed to report out on the following 
stipulations: 
 

 ComEd commits to work with stakeholders to develop 

progress metrics for ICC-filed Quarterly Reports in the second quarter of 
2022 and present progress on energy efficiency and financial assistance 
efforts described above at a joint Committee and SAG meeting. 

Metric 1 Number and percentage of customers receiving utility bill 
assistance that were referred to EE measures/programs, broken down 
by:  

o Number of customers, in total, referred to EE programs, broken 
down by program and SF/MF designation  

o Number of customers referred to EE programs, broken down 
by program and SF/MF designation for the population of bill 
assistance customers as a whole  

o Number of customers referred to EE programs, broken down 
by program and SF/MF designation for the top 20 zip codes 
(and/or census tracts) with the highest disconnection rate 

Metric 2 The number and percentage of IQ EE applicants/participants 
that were referred to energy assistance programs or other financial 
assistance support (including, the Low Income Home Energy Assistance 
Program (LIHEAP), the Percentage of Income Payment Plan Program 
(PIPP), any utility-sponsored assistance program, and the ability to wave 
customer deposits & late fees, per CEJA provisions) broken down by: 

o SF and MF, total and tracked separately 

o By zip code and/or census tract 

Metric 3 Details on which programs and measures were recommended 
including: 

o The implementer they were recommended by 
o Type of referral/recommendation (e-mail, flyer, direct 

assistance/hand-holding) 
Metric 6 Narrative updates on current efforts and future planned efforts 

to coordinate utility bill assistance and credit and collections with energy 
efficiency programs 

Metric 8 Description of how the company intends to increase outreach in 
top 20 communities with disconnections (i.e., presentations, materials 

distributed, which community organizations, information on how to apply, 
streamlined application process, etc.) 

o Metric 1: During Q2 of 2024, ~94,000 customers receiving utility bill assistance 
also received information about Energy Efficiency programs. 

• Local Administering Agencies, by process, offer Energy Efficiency kits 
to LIHEAP and PIPP recipients and review the weatherization 
program with them. 
▪ There were 63,712 LIHEAP customers and 18,488 PIPP 

customers in Q2 
• Supplemental Arrearage Reduction Program (SARP) customers 

receive Energy Efficiency information from ComEd packaged as Ways 
to Save  
▪ There were 14,684 SARP customers in Q2 

ComEd’s customer-facing digital tool, the Smart Assistance Manager (or 
SAM), serves as a way for customers seeking assistance to receive tailored 
recommendations for ways to assist with managing their electric bills. During 
Q2, customers who leveraged the ‘assistance finder’ functionality within SAM 
received referrals to/information about the following programs: 

Programs Sessions 

Bill Payment Assistance 158 

Budget Billing 91 

Catch Up & Save 251 

Credit Empowerment 10 

DPA 2481 

Due Date Extensions 1471 

Fresh Start 64 

Free Energy Savings Products 56 

LIHEAP 251 

Payment Arrangements 1836 

Retail Discounts 198 

SARP 1283 

YNF 49  

 
*Sessions include ONLY authenticated users and can include duplicate visits from the same customer/user 

based on the zip codes with the highest disconnection rates 
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The following list represents a breakdown of customers referred to Energy 
Efficiency programs broken down by program for the top 20 zip codes with 
the highest disconnection rates (zip codes 60944, 60958, and 61057 did not 
have any customer participation):  
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Metric 2: All (100%) recipients of the Home Energy Savings’ Income 
Eligible Home Energy Assessment (IE HEA) and Income Eligible 
Retrofits, Product Distribution’s Income Eligible Kits and Multi-Family 
Energy Savings (MFES) program offerings received referrals to the 
financial assistance programs. In addition to the referrals shown in the 
tables (Table 1, Table 2, & Table 3), customers who received an 
energy savings kits from a participating school or attended program 
sponsored food pantry event through the Product Distribution program 
received additional information to further help them manage their 
energy bills, including ComEd’s financial assistance programs. These 
program offerings do not track customer level participation information 
to allow for zip code level reporting. For a breakdown of MFES 
program recipients by zip code, refer to Table 5 under stipulation V (D-
1b). 

 

 
 
  
 

 
 
 
 
 
 

Table 1 
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Table 3 Table 2 
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o Metric 3:  

• Home Energy Savings – Resource Innovation is the program 
implementer 
▪ Income Eligible Assessment: Utility Energy Solutions 

(UES), a subcontractor to Resource Innovation performs 
the Home Energy Assessments and provides customers 
with information on ComEd’s financial assistance 
programs in the assessment report customer receive at 
the conclusion of the assessment appointment. 

▪ Income Eligible Retrofits: Customers receive a brochure 
from a program EESP after their retrofit describing 
additional programs, including financial assistance, to 
further help them manage their energy bills.  

• Product Distribution – Walker Miller is the program 
implementer 
▪ Income Eligible (IE) and School Kits: Green Home 

Experts, a program subcontractor, ships IE kits directly to 
eligible customer’s homes who request a kit or to 
participating schools to distribute to students. Included in 
the kit is a brochure describing additional programs, 
including financial assistance, to help customers manage 
their energy bills.  

▪ Food Bank: Program representatives distribute brochures 
during program sponsored food pantry events to 
customers. The brochure describes additional programs, 
including financial assistance, to help customers manage 
their energy bills. 

o Metric 6: All residential brochures distributed by ComEd residential 
energy efficiency programs and through sponsored events, include 
financial assistance information. Additionally, and as described in the 
“Mapping of Assistance Needs…” section, energy efficiency, financial 
assistance and revenue management departments coordinated on a 
marketing campaign (Targeted Hardship Campaign) targeting income 
eligible customers experiencing payment issues, like arrearages and 
financial assistance, to drive awareness of and participation in energy 
efficiency programs. This campaign leverages email and social media 
tactics to reach targeted customers. The campaign originally launched 
in 2022, relaunched in March 2023 and will continue indefinitely. 
Lastly, and as described in the “Pilot Connecting Customers with 
Payment Trouble…” section, energy efficiency coordinated with 
financial assistance launched a new program offering, Catch Up & 

Save, in January 2023 which brings together the benefits of energy 
efficiency with an energy savings kits and a payment plan offered 
through the Supplemental Arrearage Reduction Program (SARP) 
historically limited to LIHEAP recipients through a single enrollment 
process. Current updates can be found on the following page under 
RSA § IV (A-6d). 

o Metric 8: Energy efficiency has been expanding its marketing 
campaigns and strategies to better target income eligible customers, 
particularly those living in communities whose residents are 
predominately income eligible. Typically, most if not all, communities 
experiencing high disconnections are also those communities whose 
residents are predominately low income. So, energy efficiency’s 
marketing campaigns and tactics that target predominately low-income 
zip codes are also reaching those top 20 communities with historically 
higher disconnections and are now better targeted and informed of 
energy efficiencies programs and services to help them reduce energy 
usage and energy bills. The Targeted Hardship campaign described 
above and in the “Pilot Connecting Customers with Payment 
Trouble…” section and the resource fairs and community events 
detailed in the Marketing Education & Awareness section are good 
examples of efforts focusing on reaching customers experiencing 
payment troubles including those living in these top 20 communities 
with disconnections to inform them of energy efficiency offerings. 

  Mapping of Assistance Needs and Targeting Delivery of 

Weatherization Services: During the Plan 6 Period, ComEd will collect a 
variety of data for purposes of mapping areas of financial assistance needs 
and targeting energy efficiency and weatherization efforts. Data will be 
reported quarterly in the ICC-filed Quarterly Report and updates on targeting 
efforts will be provided in the ICC-filed Quarterly Report, and at least 
annually at joint SAG and Committee meetings, with commitment to seek 
input from interested stakeholders. 

o In Q2, the Targeted Hardship Customers email campaign was 
distributed to 213,334 customers, resulting in 93,315 opens, 43.74% 
open rate, 1,610 click-throughs, 0.76% CTR, and 2.23% click-to-open 
rate. For June, the email series was sent to 25,820 customers in the 
top 20 disconnect zip codes. For social media, targeted English and 
Spanish social media message on Home Energy Savings yielded a 
total reach/impressions of 1,357,703, cultivating a total of 3,267 link 
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clicks by customers. The following table (Table 4) includes the list of 
historical top 20 zip codes to receive disconnections and the year-to-
date participation in the various income eligible Energy Efficiency 
programs.   
 

Table 4 

 
 

  Pilot Connecting Customers with Payment Trouble to 

Energy Efficiency: ComEd Energy Efficiency will work directly with relevant 
ComEd business units to create a pilot or program that recruits customers who 
are payment troubled (e.g., customers at risk of being disconnected; with high 
arrears) into its IE energy efficiency programs, with commitment to incorporate 
ideas and input from interested stakeholders on pilot design and modifications, 
as practicable. ComEd will direct its independent evaluator to perform an 
impact and a process evaluation of the pilot. ComEd will provide updates to 
the SAG and Committee in joint meetings on pilot progress and the evaluation 
results, and include updates in ICC filed Quarterly Reports, as appropriate.

 

• In Q2, 120 income eligible customers have been enrolled in SARP and 

also received an energy savings kit through the Catch Up and Save 
program. Catch Up & Save, in coordination with ComEd Energy 
Efficiency (EE) and Financial Assistance (FA), is designed to provide 

additional assistance to customers experiencing payment trouble. This 
offering provides eligible customers the benefits of energy efficiency 
with an energy savings kits and a payment plan offered through the 
Supplemental Arrearage Reduction Program (SARP) historically 
limited to LIHEAP recipients through a single enrollment process. 
Included in each kit is a product and installation guide to assist 
customers with installing the items to begin saving energy and 
reducing energy costs. 

 ComEd will track bill impacts and reduced energy burden 

based on deemed savings across all IE customers, for each IE offering. 
ComEd will also pilot ways to track actual bill impacts and reduced energy 
burden for a portion of IE Single-Family and Multi-Family customers, which will 
be for the purpose of facilitating follow up with customers to determine if actual 
savings were in line with projections. This pilot initiative and its associated data 
are for research and development purposes, and parties acknowledge that the 
pilot results are not intended or designed to inform changes to the IL-TRM. 
However, to the extent the pilot results are relevant and applicable, nothing in 
this Revised Stipulation would preclude consideration of the results in shaping 
future evaluation activities. ComEd will provide updates on this pilot in its ICC-
filed Quarterly Reports, including, but not limited to, an overall comparison of 
deemed savings projections with actual bill impacts broken out between Single 
Family and Multi-Family. ComEd will work with interested stakeholders at the 
SAG to define energy burden and discuss ideas for piloting the tracking of EE 
bill impacts and related reduced energy burden. The funds spent on the pilot(s) 
will be considered IE R&D funds.  

• In Q2 2024, ComEd completed the modeling of customer electrification 

bill impacts. Initial results show some potential for overall customer bill 

reduction through electrification in certain use cases. The team is now 

using these modeling results to develop case studies to determine 

which customer applications are a best fit for electrification 

approaches. The team is also working to incorporate the modeling 

results into both the Go-Electric and Whole Home Electrification 

websites. Additionally, the team is recruiting participating single-family 

and multi-family Whole Home Electrification customers to install 

additional temporary monitoring equipment to verify the bill impacts 

model.  
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  Income Eligible (“IE”) - Low Income Energy Efficiency 

Accountability Committee (“LIEEAC” or “Committee”) Facilitator 
Independence, Budget, and Process e) ComEd acknowledges that Section 8-
103B imposes certain quarterly reporting obligations on ComEd relative to the 
operation of the Committee. ComEd agrees to include in the narrative section 
of each such quarterly report updates on all of the reporting requirements set 
forth in Section 8-103B(c) of the PUA and including new approaches or 
changes to program approaches adopted by ComEd pursuant to the 
recommendations of the LIEEAC. ComEd also agrees to attach the LIEEAC’s 
quarterly budget report to ComEd’s quarterly report filed with the Commission. 

• ComEd has not received input or recommendations from the 
committee regarding the design, implementation, or evaluation of 
our income eligible energy efficiency programs. In Q2, ComEd has 
been coordinating with ICC staff, the newly elected IQ-N LT, and the 
proposed facilitator on a new SOW.    

   ComEd commits to providing the following IE Multi-

Family reporting metrics in its ICC-filed Quarterly Reports:  

• Actuals (YTD)  

1) Participation – buildings by zip code and apartment units  

2) Spending – incentives, non-incentives, total  

3) Savings (1st year) – MWh, therms 

o Participation – buildings by zip code and apartment units  
In Q2, the Multi-Family Energy Savings program served verified 
income eligible (IE) and public housing (PH) multi-family properties in 
151 unique zip codes throughout ComEd’s service territory. In total, 
1664 IE and PH buildings participated with 45,414 tenant units 
receiving free products such as smart thermostats, LEDs, low flow 
showerheads and faucet aerators. Following table (Table 5) shows the 
breakout of the number of buildings and tenant units served, by 
program component (income eligible, public housing) and by zip code. 

▪ # of Building Participants (Income-Eligible & Public Housing): 
Assuming each building under an account is participating, in 
both direct install and rebate projects with a date install in Q2 
of 2024. 

▪ # of Apartment Units: Units served by the offering in Q2 of 
2024.  
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Table 5 Table 5, continued 
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Table 5, continued Table 5, continued 
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o Spending – Incentives, non-incentives and 1st year savings by 

MWh and Therms 
In Q2, the Multi-Family Energy Savings program allocated $9,199,854 
in ComEd incentives for efficiency upgrades within income eligible and 
public housing buildings and achieved  13,103 net MWhs and  90,994 
net therms.  

o Below (Table 6) is a breakout of savings and spend by program 
component (income eligible, public housing). 

▪ The incentive and savings data are specific to ComEd and not 
the full program (the gas incentives and savings have been 
removed). 

Table 6 

 

  ComEd commits to providing the following in its ICC-filed 

EE Quarterly Reports: 

1) Number or proportion of diverse vendors by category (i.e., MBE, 
WBE and VOSB), as well as by primary contractors and 
subcontractors, and network service providers) 

2) Breakdown of diverse vendors by category (i.e., MBE, WBE and 
VOSB)  

3) Percent of or amount of portfolio dollars (excluding pass-through 
incentives) for diverse spend, by category (i.e., MBE, WBE and 
VOSB) 
 

• Year to date, ComEd has utilized 26 diverse prime contractors (Tier 1) 
and 57 diverse sub-contractors and service providers (Tier 2). The 
following tables (Table 7 and Table 8) show a breakdown of vendor 
diversity and spend, by category. 

 Table 7 

Tier 1 
Diverse Category Spend # of Vendors YTD 

MBE $13,556,295 7 

WBE $16,757,970 16 

MWBE $20,000 1 

VOSB $1,562,405 2 

Total $31,896,670 26 

 

Table 8 

Tier 2 
Diverse Category Spend # of Vendors YTD 

MBE $5,206,452 21 

WBE $7,707,783 31 

VOSB $2,385,131 5 

Total $15,299,366 57 

• Data Definitions: 

▪ Tier 1 vendors: Prime diverse vendor 

▪ Tier 2 vendors: Prime non-diverse vendor, subcontracting to a 

diverse vendor 

▪ Minority-owned Business Enterprise (MBE): A for-profit 

enterprise, regardless of size, physically located in the United 

States, which is 51% owned, operated, and controlled by minority 

group members, defined by the following: 

o Asian-Indian-owned business enterprise: A U.S. citizen 

whose origins are from India, Pakistan, or Bangladesh 

Table 6

Incentive

Spend

Non-Incentive 

Spend

Net MWh 

Savings 

Achieved

Net Therms 

Achieved

$8,779,077 $4,878,978 12,693 90,994

$420,777 $166,216 410 0

$9,199,854 $5,045,193 13,103 90,994Total 

Income  Eligible 

Public Housing 

Table 5, continued 
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o Asian-Pacific-owned business enterprise: A U.S. citizen 

whose origins are from Japan, China, Indonesia, Malaysia, 

Taiwan, Korea, Vietnam, Laos, Cambodia, the Philippines, 

Thailand, Samoa, Guam, the U.S. Trust Territories of the 

Pacific, or the Northern Marianas  

o African-American-owned business enterprise: A U.S. 

citizen having origins in any of the Black racial groups of 

Africa 

o Hispanic-owned business enterprise: A U.S. citizen of 

Hispanic heritage, from any of the Spanish-speaking areas 

of the following regions: Mexico, Central America, South 

America, or the Caribbean Basin  

o Native-American-owned business enterprise: A person 

who is an American Indian, Eskimo, Aleut, or Native 

Hawaiian, and is regarded as such by the community of 

which the person claims to be a part 

▪ Woman-owned Business Enterprise (WBE): An independent 

business concern that is at least 51% owned and controlled by one 

or more women who are U.S. citizens or Legal Resident Aliens; 

whose business formation and principal place of business are in 

the U.S. or its territories; and whose management and daily 

operation is controlled by one or more of the women owners 

▪ Minority- and Woman-owned Business Enterprise (MWBE): A 

business falling under both MBE and WBE categories 

▪ Veteran-owned Small Business (VOSB): A business that is at 

least 51% owned, operated, and controlled by one or more 

veterans 

  ComEd commits to annually providing the following 

Health & Safety-related metrics for IE Whole Building Retrofit Programs at 
joint SAG and Committee meetings, in 4th quarter quarterly SAG reports, 
and in ICC-filed Annual Reports.  

1) Number of properties assessed for the program (broken out by 
single-family and multifamily). 

2) Number of assessed properties that had identified H&S issues. 
3) Breakdown of type of H&S issues identified and addressed. 

4) Number of properties deferred because of health and safety issues 
and general trends in the type of related H&S issues (will also be 
provided in ICC-filed Quarterly Reports). 

5) The percentage and/or dollar amount of the Health and Safety Fund 
that has been spent down (will also be provided in ICC-filed 
Quarterly Reports) 

• The following tables (Table 9 - 11) show a breakdown of properties 
assessed with health and safety issues identified, a breakdown of the 
types of H&S issues identified and addressed and information on 
health and safety related deferrals and total spend year to date for IE 
retrofit programs.  

 
Table 9 

Number of Properties Assessed with H&S Issues Identified 
(YTD) 

Program Number of 

Properties 

Assessed 

Properties with 

Health and Safety 

Issues Identified 

Home Energy Savings 1,092 737 

Multi-Family Energy Savings 888 167 

Whole Home Electric 89 48 

 

Types of issues identified and addressed include: 

• Ceiling mitigation and reinforcement 

• Chimney liners 

• Mold remediation 

• Exhaust fan installation or correction 

• Venting 

• Electrical upgrades 

• Asbestos remediation 

• Plumbing repair 

• Gas mechanical repairs 

• CO and smoke detectors 

• Emergency Mechanical Replacement 

• Roof repair 

• Moisture abatement 
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• Other 

Table 10 

Health and Safety Related Deferrals* 

Home Energy Savings 24 

Multi-Family Energy Savings 0 

Whole Home Electric 435 
 

*Note: Deferrals do not include IHWAP project deferrals.  
General trends in the types of H&S issues that lead to deferrals include: 

• Excessive mold 

• Standing water 

• Structural issues 
Table 11 

Health and Safety Related Spend YTD* 

Home Energy Savings $1,915,296 

Multi-Family Energy Savings $2,626,472 

Whole Home Electric $293,973 

*Note: Spend includes dollars spent on exhaust fans and emergency HVAC 

replacement, which also contribute to energy savings. 
 

 ComEd will report to the ICC in its ICC-filed Quarterly 

Reports on the progress of the Market Development Initiative (MDI) with the 
ICC-filed Annual Reports summarizing annual progress

ComEd’s Market Development Initiative (MDI) offers the resources and 

training needed to become part of the growing and rewarding energy 

efficiency field.  For individuals, entrepreneurs, contractors, vendors and 

service organizations, this initiative helps build a local, diverse workforce to 

deliver energy efficiency opportunities to our communities.  The MDI website 

(ComEd.com/MDI), an informational resource, was released early Q2.  On 

June 27, MDI completed its first Skilled Cohort of trainees graduating 13 

participants.  All participants successfully earned 3 Building Professional 

Institute (BPI) certifications needed for energy efficiency improvements.  The 

MDI team continues to work with Community-based Organizations (CBOs) 

who share information on MDI in the communities they serve plus help 

provide wraparound services needed to eliminate the barriers to participating 

in training.  Many community events were attended by MDI team members in 

Q2, sharing information about MDI and how it benefits our communities.   
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All measures in the table below were launched in CY2024. 

Sector Program Measure 
IL 

TRC 
Justification for TRC < 1.00 

Business Small Business Reach-in Cooler Gasket 0.58 These 4 measures were new for 2024, focused on non-lighting, for refrigeration, 
as part of our overall push to complete more non-lighting projects as examples of 
under-served measures to improve customer experience. This also benefits the 

requests from stakeholders to move away from lighting measures. We also 
have big refrigeration push going on now, which should run through the end of the 

year. The measure incentive was set at $75.00 per unit for all 4 of these since 
they’re almost identical measures. 

Business Small Business Reach-in Freezer Gasket 0.46 Same as above (See Reach-in Cooler Gasket) 

Business Small Business Walk-in Cooler Gasket 0.51 Same as above (See Reach-in Cooler Gasket) 

Business Small Business Walk-in Freezer Gasket 0.58 Same as above (See Reach-in Cooler Gasket) 

DTC HES - Retrofits 
- Gas Only 

AC Covers - Gas Only 0.44 IE customer segment. The $/kWh or $/therm for this measure is better than the 
HES IE Retrofits offering average 

DTC HES - Retrofits 
- Electric Only 

EC Motors 0.4 Same as above (See AC Covers – Gas Only) 

DTC HES - Retrofits 
- Electric Only 

Low E Storm Windows 13.9  

DTC HES - Retrofits 
- Joint 

Low E Storm Windows - Joint 5.97  

Technical CFS Electric Deck Oven 4.6  

Technical CFS Gas and Electric Pressure Fryers 3.27  

Technical CFS Efficient Cooktops 1.37  

DTC Joint MF Health and Safety - Ceiling 
mitigation and reinforcement 

N/A  

DTC Joint MF Health and Safety - Exhaust fans N/A  

DTC Joint MF Spring Loaded Garage Door 
Hinge 

2.66  

DTC Joint MF 
Direct Install Furnace Filter-

16x20x1 
5.13   
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DTC Joint MF 
Direct Install Furnace Filter-

20x20x1 
5   

DTC Joint MF 
Direct Install Furnace Filter-

16x25x1 
5   

DTC Joint MF 
Direct Install Furnace Filter-

20x25x1 
4.88   

DTC Joint MF 
Direct Install Furnace Filter-

24x24x1 
5.13   

DTC Joint MF WH Tankless Array 0.76 

This measure was added to provide an option for larger tankless water heater 
systems. The existing tankless water heater measure requires it to be ENERGY 

STAR listed, which has a maximum size of 200,000 BTU. This measure is 
designed to cover systems larger than that.  

DTC Joint MF DHW Tune Up 0.5 

Tune-up measures are often a low risk / easy measure for customers to complete 
that haven’t participated in efficiency programs before. This measure is included 

to try and drive more water heater projects in the future, and to provide an 
additional tune-up measure to go with the existing furnace and boiler tune up 

measures.  

DTC Joint MF Exterior Photocell Repair  

(400W HID) 

5.19  

DTC Joint MF Exterior Photocell Repair  

(250W HID) 

3.37  

DTC Joint MF Exterior Photocell Repair  

(200W HID) 

2.85  

DTC Joint MF Exterior Photocell Repair  

(175W HID) 

2.45  

DTC Joint MF Exterior Photocell Repair  

(150W HID) 

2.17  

DTC Joint MF Exterior Photocell Repair  

(100W HID) 

1.3  

DTC Joint MF Exterior Photocell Repair  

(70W HID) 

1.08  

DTC Joint MF Exterior Photocell Repair  

(50W HID) 

0.82 This measure was provided for customer experience so that a complete range of 
exterior lighting wattages was available. This size of HID lighting is uncommon 

and likely won’t be used very often. 
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• On page 5, the YTD total for the Home Energy Savings – Income Eligible Retrofits program was erroneously reported as 2,568 net MWh with a 50% 
savings achievement of YE forecast. The correct numbers are 905 net MWh YTD with an 18% savings achievement of YE forecast. The totals in this 
report now correctly reflect YTD savings totals through Q2. 


